
Podaci u silosima su 
prošlost. 

Jedinstveni profil korisnika 
je sadašnjost. 

Igor Jovanovski, Kameleon Solutions

Realizacija mini demonstracije: 
Maja Karanović, Kameleon Solutions

Perosnalizacija u marketingu.
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2018.
Founded Salesforce projects

45+
CSAT score

4.9 out of 5
Salesforce Certifications

89

Kameleon Team

40

KAMELEON SOLUTIONS IN NUMBERS

Branch Offices

3 Serbia
Nigeria
Jordan



SALESFORCE PARTNERSHIP

Our Customer Satisfaction Score 
on Salesforce is 4.9/5. 

Take a look at Kameleon Solutions
 Profile page at Salesforce website.

Official Salesforce Partner for:
Serbia and CEE region, Sub Saharan Africa, 

Malta and Middle East.

During 2021. we have achieved third level of partnership 
with Salesforce which is equivalent to Gold Partner.

With this status there is no other partner from Serbia.

https://appexchange.salesforce.com/appxConsultingListingDetail?listingId=a0N3A00000FMfVIUA1


THE MOST AWARDED SALESFORCE 
PARTNER IN THE REGION

2x Outstanding New Logo Award

 This award celebrates partners who positioned 
Salesforce to help solve unique and complex 

business challenges for new customers

Awarded by:

Salesforce team from Africa for 2022

Salesforce team from Adriatics for 2022

More info about Salesforce awards at Kameleon Solutions website

https://www.kameleonsolutions.com/en/salesforce/kameleon-solutions-won-the-salesforce-partner-award/
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● Legacy systems 
● Security
● Customer Experience
● Data Management
● Talent and Skills
● Compliance and Regulation
● Collaboration between teams

MAIN CHALLENGES IN DIGITAL 
TRANSFORMATION IN BANKING SECTOR
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SITUATION IN COMPANY
BEFORE CRM IMPLEMENTATION

Saving account dep. Credit Card dep. Corporate Website Mortgage dep.

Igor Jovanovski
email: igorinjo@gmail.com
phone: +38163255508
address: Voj. M. Krstica 1
T&C: Consent 1, 10.01.2020.

Igor Jovanovski
Company: Kameleon
phone: empty
email: igor@kamsol.com
address: Company address
T&C: Consent 3, 17.04.2020.

Igor Jovanovski
igor@eurostandard.rs
+38163255508
Loyalty ID: 12345678
T&C: Consent 5, 12.03.2010.

Igor Jovanovski
email: igorinjo@gmail.com
T&C: Consent 4, 04.02.2022.

Igor Jovanovski
email: igor@kamsol.com
phone: +38163255508
address: adresa stanovanja
T&C: Consent 2, 22.08.2021.

What else we know about Customer?Purchase  1
Purchase  2

Purchase  3 Purchase  4

Purchase  5

Purchase  N



SITUATION IN COMPANY
BEFORE CRM IMPLEMENTATION

Manual Consolidation

IGOR JOVANOVSKI

Saving account dep. Credit Card dep. Corporate Website Mortgage dep.

Purchase  1
Purchase  2

Purchase  3 Purchase  4

Purchase  5

Purchase  N

email: igorinjo@gmail.com
phone: +38163255508
address: Voj. M. Krstica 1
T&C: Consent 1, 10.01.2020.

email: igor@kamsol.com
phone: +38163255508
address: adresa stanovanja
T&C: Consent 2, 22.08.2021.

Company: Kameleon
phone: empty
email: igor@kamsol.com
address: Company address
T&C: Consent 3, 17.04.2020.

email: igorinjo@gmail.com
T&C: Consent 4, 04.02.2022.

igor@eurostandard.rs
+38163255508
Loyalty ID: 12345678
T&C: Consent 5, 12.03.2010.



SITUATION IN COMPANY
AFTER CRM IMPLEMENTATION

IGOR JOVANOVSKI

email: igorinjo@gmail.com
            igor@kamsol.com
            igor@eurostandard.rs

Customer profile

Company: Kameleon

Phone: +38163255508

Address: Voj. Micka Krstica
                 Adresa stanovanja
                 Company Address

CRM (Salesforce) will take care of which message can be sent on which 
communication channel

Saving Account:  12345678
Mortgage: Flat 120m2

Consent: 
Consolidated/Unique

Deduplication/Unique customer 
recognition process:

- Define methodology
- Develop logic
- Test logic

Ultimate Goal:

- max 0.1% duplicates 
on over a million contacts 



SITUATION IN COMPANY
AFTER CRM IMPLEMENTATION

IGOR JOVANOVSKI

email: igorinjo@gmail.com
            igor@kamsol.com
            igor@eurostandard.rs

Customer profile

Company: Kameleon

Phone: +38163255508

Address: Voj. Micka Krstica
                 Adresa stanovanja
                 Company Address

CRM (Salesforce) will take care of which message can be sent on which 
communication channel

Loyalty ID: 12345678

Consent: 
Consolidated/Unique

The Results:

Retail:

< 0.1% duplicates
on over 4.000.000 contacts

Insurance:

< 0.01% duplicates
on over 1.500.000 contacts



SITUATION IN COMPANY
AFTER CRM IMPLEMENTATION

IGOR JOVANOVSKI

email: igorinjo@gmail.com
            igor@kamsol.com
            igor@eurostandard.rs

Customer profile

Company: Kameleon

Phone: +38163255508

Address: Voj. Micka Krstica
                 Adresa stanovanja
                 Company Address

CRM (Salesforce) will take care of which message can be sent on which 
communication channel

Loyalty ID: 12345678

Consent: 
Consolidated/Unique

Benefits:

- Customer can access and update their profile 
information and consent in one click

- Consent can be Unique on Company level
- Customer can be targeted on prefered channel 

(email, push, SMS, etc)
- Customer will receive personalized content in 

their inbox based on previous purchases, 
interest and website page visits

- System can stop campaign after 
conversion/purchase and save money

- System can track costs on campaign and 
customer level
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PERSONALIZATION IN MARKETING

www.kameleonsolutions.com/technobank23

From: Maja Karanovic
Email: maja@kameleonsolutions.com



PERSONALIZATION IN MARKETING

www.kameleonsolutions.com/technobank23



PERSONALIZATION IN MARKETING

www.kameleonsolutions.com/technobank23




